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LucidMedia Networks, Inc.
Media Kit

This is the LucidMedia Media Kit which we offer to potential advertisers to help them
understand our advertising requirements.

Who we are ...

LucidMedia Networks, Inc. is a small media company with a big answer to the
challenge of lifting display ad revenues. Using the deep contextualization of our
patented ClickSense platform, we have created a revolutionary new high-value display
ad network built exclusively for agencies and advertisers. The LucidMedia Network is
the first advertiser-centric ad network that can offer complete transparency, brand
safety and real accountability down to the impression-level. We offer uniquely
optimized advertising campaigns based on your needs and your key performance
indicators.

Whatiitis ...

The scope of the LucidMedia Network is unique in the industry. We do not enter into

specific arrangements with individual publishers to build our network. Because of this

you wil |l not see the typical highlights in our 1|
“hundreds of publisher” I ike all/l the other networ
ad exchanges that are deeply categorized by our technology and then leveraged for

our highly targeted and optimized campaigns. This allows us to offer a multitude of

optimization capabilities that enable advertisers to reach the exact content that is

relevant fo their ads.

How it works ...

Optimization on the LucidMedia Network is delivered through performance tuning and
re-targeting. We develop an initial media plan from within our network of available
impressions across our exchange partners. Once your campaign is active for a short
period of time, the LucidMedia Ad Operations team works with you to determine the
highest performing micro-segments from within our more than 12,000 categories of
content. We then optimize your campaign to those high performing segments with a
combination of content categories, ad size and publisher.
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Acceptable Formats

We currently accept 120x600, 160x600, 300x250, 468x60, 728x90, 125x125 display ads and 720x300

pop up ads. We accept JPEG, GIF, animated GIF, and PNG image files. Please contact us if

you'd |like to run a different size, we mayAlbe abl e to
creative files should be less than 30 Kilobytes. Please note that we will place a fracking pixel on

the confirmation page of any CPA campaign.

3rd Party Ad Tag

Our preferred format is raw JavaScript. We will insert our click tracking string info your tag. We
are not compatible with publishers that serve ads into IFrames.

SWF (Flash File)

Please attach the following script to your button/button layer:

on (release) {
getURL (clickTAG, "_blank");

}

Publish back to the oldest flash version possible (Flash 5 is ideal). To set your background color
within the FLA file, create an initial layer with the desired background color, in addition fo
specifying the background color in Flash. Please provide a backup image file for your SWF
campaign.

All SWF files will be decompiled and checked for malicious scripts and ActiveX controls. We
reserve the right to request the source FLA file to compile on our end. For fastest furnaround,
please send us your FLA files along with your SWFs.

Animation/Sound Restrictions

Distracting ads can be difficult to place. We recommend that you avoid creatives that shake,
blink repetitively, or imitate functionality that does not exist. All sounds should be user inifiated
on mouse click. For best results, pause animation within 15 seconds.

Contact:

For technical questions please contact Collin Hughes, Advertising Operations Manager at
703.207.0040 x253 or by email to chughes@lucidmedia.com . Send all creative files to
adops@lucidmedia.com.
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